North America Diving Dogs Advertising Opportunities

North America Diving Dogs (NADD) launched its
first E-newsletter, Diving Dogs Digest, in May. The
quarterly publication is distributed to more than
15,000 participants in the fast-growing canine
performance sport of dock diving. To read the first
issue, click here.
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Weilcome to the Inaugural Issue of NADD's quarterly Diving Dog Digest!

Meet NADD Operators
Kristin and Steve Powell

Kristin and Steve Powel
have had a busy 2023, and
It's only just begun. The
rewlyweds had already
been rwoived iIn NADD
cperations when founder
Deb Markwardt retirod
cariler this year. They were

North America Diving Dogs, with more than 30,000
registered dogs, is an organization that has enhanced
the sport by working with dock diving facilities and
competitors across North America. NADD titles are
recognized by the American Kennel Club (AKC)
though the AKC’s Title Recognition Program and
dogs do not have to be AKC registered to participate
in a NADD trial. For more information visit

poised 10 1ake over running
the organization, which
recently passed 30,000
regskierod dogs

Read more.

northamericadivingdogs.com.

E-newsletter artwork submissions:
n 2017, Amber Brandk of Vermilon, Chio ..
wechd  rnd campetendock g Camera-ready art, 72 dpi .jpg or .png file -- 600px x

getting a German Short Halred Poimer
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-

that same yoar, she started competrg
with partner Amos nearty a yoar later and
hasnt locked back

“It's always a biast 1o watch teams
compate and cheer each cther cn. The
bend betwoen human and dog is truly

special, and when they sync up on the
dock, that realy makes & fun,” she said

Read more.

120px
E-newsletter Pricing:
Banner ad in NADD Diving Dogs Digest with link to

advertiser website

One issue rate = $500

A limited number of ads will be accepted for each issue with priority given to recurring
advertisers.

Contact:
Betty Weibel to reserve space via email: bw(@yp-pr.com
Additional advertising and sponsorship packages can be designed to meet your marketing needs.

Advertise in the
NADD newsletter.

Click here to see the current issue




